Rob Isaacs
Digital & Print Creative

WEB + APP DESIGN (UI)

WEB DEVELOPMENT + HOSTING

PRINTED COMMUNICATION + BRAND IDENTITY
VIDEO EDITING + ANIMATION
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PORTFOLIO 2026

CAPABILITIES

TOOLS

ADOBE CREATIVE SUITE.
ADOBE ANIMATE.
ADOBE XD.

Strong capabilities include designing for print, web, brand creation, video editing and animation, Services

as well experience designing digital assets for social media and PowerPoint presentations. Web design (UI/UX)

Extensive Ul and UX experience in website design, and good knowledge of CSS, Figma and other .

website builders including WordPress, Wix and Elementor Pro. Web development & hosfing
Design for print

Brand creation

Vehicle livery

Social Media branding
eNewsletter design & development
Video editing

Animation capabilities

Sectors

Healthcare

Events

Education
Technology

Charity

Visitor attractions
Tech start-ups
Finance/eCommerce
Food/Drink

medeorcreative
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PORTFOLIO 2026

EXPERIENCE

JAN 2022 - PRESENT

Medeor Creative

Freelance

Freelance creative, offering the complete design
service for digital and printed communications
including website and app design, branding,

printed literature, video editing and animation.

Collaborating with a small team of designers,
illustrators, photographers and web
developers to offer a broad range of creative
services under the Medeor Creative brand.

DEC 2022 - JULY 2024

Yoonity

Head of Creative

Head of Creative for Yoonity, a unique virtual
events company providing event services for large
businesses including eBay, BBC, BF, the Green
Party and Springer Healthcare.

Provided innovative brand redesign and
ongoing design services at Yoonity,
including web, print, video production
and animation.

JUL1995 - DEC 2021
Redwing Design

Senior Designer

<N B s
Green wliR INT00,

Party AN Springer Healthcare \/vl\,

S'PAUL CATHEDRAL

Senior Creative for Redwing Design and Redwing
Interactive, including producing web experiences
for large clients such as The Bank of England,

St Paul’s Cathedral, The National Gallery Shop
and The Royal International Air Tattoo.

Bank of England

hannover re’

Working as the sole creative on numerous
projects, as well as managing a small team
of designers to see other clients’ projects
through from conception to completion.
Worked closely alongside a feam of
experienced developers.

THE

NATIONAL
GALLERY

SPIE. B]B

medeorcreative
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PORTFOLIO

CASE STUDIES

The following case studies showcase
a few of my creative projects.

X StPAULS  diEmiss,  hannover re 5— Mapp

CATHEDRAL \/A\ ~ srewery  Fashion

sssssssss
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CASE STUDY 01

Downton Brewery

As part of a wider rebranding project for Downton Brewery, an award-winning
microbrewery based in South Wiltshire, initial concepts, final designs and print-ready
artwork for its Premium IPA and Lager cans. The packaging was designed to reflect
the brewery’s refreshed brand identity, combining distinctive visuals with clear product
differentiation to create a cohesive and recognisable look across the range.

Every detail was carefully considered to ensure the designs stood out on the shelf
while remaining true to the brewery’s character.
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DOWNTON
BREWERY

——— NEW FOREST

OATMEAL

DOWNTON | DOWNT—O—N
BREWERY Y BREWERY

T NEW FOREST
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Work completed at Redwing Design

NNTON BRE\

CAV

MIUM CRAFT

ALCOHOL FREE BEER

-

SECRET

|

ABV 4.6%

medeorcreative
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CASE STUDY 01

Downton Brewery

Creating a new eCommerce website as part of Downton Brewery’s
rebrand, to showcase the brewery’s products and provide a seamless
online shopping experience. The project also included bespoke
eNewsletter templates and custom iconography to create a consistent
visual identity across digital communications.

b o &

DOWNTON
BREWERY

Home | OurBeers | Canned Beers

CANNED BEERS

SECRET SCBRIETY

Secret Sobriety is crafted with
a traditional infusion mash and specially
selected malts to maintain a full body
and golden colour.

Surprisingly flavoursome, and as bitter and hoppy
as any standard strength IPA

©Xx>7ESTY HOPPY PAL

OURBEERS NEWS EVENTS CONTACT

)

DOWNTON
BREWERY

PO —

BEERS FROM THE NEW FOREST

REGISTER / LOGIN vie Q

We have a 20 barrel br

|

BOTTLED
BEERS

AL

OUR BEERS

STAY INTOUCH...

suy & seer

h

MONTRLYSPECiaLs

suy & seer

A

A

suy & Bseer

MORE >

v

AR A

WE PRODUCE OVER 30 ALE
VARIETIES ANNUALLY
BETWEEN B2TTLE AND CASK

¥ Ky

FREE LOCAL DELIVERY /75,

o
o‘b

OUR BREWING PLANT.
PREDUCES UP T2 60 BARRELS
OF BEER A WEEK

STAY IN TOUCH...

&

BEERS PRODUCED USING HOPS
FROM 9 DIFFERENT COUNTRIES

(AND STILL COUNTING!)

2% A

2
22

adowntonbrewery.com

01725513313

A 4G

DOWNTON
BREWERY

BEERS OF DISTINCTISN

We at Downton Brewery dare to be different;
Brewing an eclectc range to excite the senses is our goal, and has been
‘ever since we began brewing in 2003,

AR
_ >
NEWS
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Work completed at Redwing Interactive

medeorcreative
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CASE STUDY 02

A d

Lefktro

New website design for Lefkiro Fine Foods, developing a cohesive brand identity
through bespoke packaging design, creating a consistent and distinctive look
across both digital and physical touchpoints.

Giant Greek
Green Pitted Olives

FINE FOODS

‘,/\ON J\)\\‘

\,& oM concex\\w

Contact us to start your order

-

WeWork With our cUston
premiury foeds for their
distributing our.range of

Work completed at Redwing Interactive

medeorcreative
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CASE STUDY 03

Research Training

& Consultancy

UKRN Services

Design and development of a bespoke Wix Studio website to communicate

UKRN Services training and consultancy services clearly. From brand development
and page layouts to responsive design and content structure, every element was
carefully considered to ensure the new website effectively communicates the
organisation’s values and connects with its target audience.

\ EMAL TEAMEUKRNSERVICES.COUK
RN ) Ser\ﬁl_t.:gj HOME | UKRNTRAINING:  UKRNCONSULTANGY  OURAPPROACH  workwiHus I W

UKRN Services

Research Training
& Consultancy

Training and consultancy for rigorous
and transparent research practice —
developed by the research
community, for the research
community.

UKRN
Services

UK Reproducibility Network

Trust
through
transparency.

We recognise and value the collective knowledge,
experience and evidence found within the UK
Reproducibility Network.

We work together to develop solutions to
enhance the quality, reliability, and
trustworthiness of research.

gourses
L 4
'.'

Research datamanagement for quality
and provenance

Delivering meaningful change..
by creating a lasting impact in research.

medeorcreative

e <) | N
R )| Setes

Who we are
Meet the people driving our commitment

to rigorous research, transparent practice
and meaningful change.

Meet the team

Developed by specialists within the research
community, our courses support better
research practices through contextualised,
evidence-based learning.

Upcoming courses

A d



CASE STUDY 04 I"‘

Mapp Fashion 2026

Creating a bold, cohesive visual presence for Fashion Decoded 2026, held at
The Strand in London. The project involved designing large-format banners,
event signage and a bespoke red carpet backdrop fo help bring the event’s

visual identity fo life for guests, photography and media coverage.

¥ WELcOMETO

ASH@ b

Bamplience
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CASE STUDY 05

('

Nectar - Asahi

Redesign of the Asahi Direct eCommerce website to create a refined, user-friendly
shopping experience that reflects the brand’s premium identity. The focus was on
improving the overall visual presentation, simplifying navigation and creating a clear,
engaging journey from product discovery through to purchase.

ASAHI SUPER DRY
Special price £2150 per case

== CORNISH:ORCHARD
THE WINE PORTFOLIO
SPIRITS ON-OFFER? * © ¢ § o
.SUMMER \X/[]‘H FROBISHERS \ S Sl | OST AND GROUNDED

KELLER PILS CANS

Open an account hei

ABELLA " &
ISoonceLLo B L —_— . _— )
= N f

SUMMER SENSATIONS. DASH WATER X EAST LONDON LIQUOR CO. EXPLORE THE SU!

Work completed at Redwing Interactive

ASAHI
SUPER DRY

Special price £21.50 per case

medeorcreative n



Nectar Cask Club app

Design of the Cask Club brand and app for drinks supplier Nectar
Imports Ltd, designed fo simplify cask management and help users
keep their bars consistently stocked. Work included creating a

Cask Club brand identity, app wireframing, and designing infuitive
screens fo support a seamless ordering experience.

From product selection to online checkout, every element was
carefully considered to make cask ordering more efficient,
accessible and straightforward for members.

Proposed Cask Club logotypes

Neclar

*NECTAR MAKES ALE EASY~*

* PREMIUM QUALITY CASK ALES %

Work completed at Redwing Interactive

Nectar Cask Club app screens

= ¥

PREMIUM QUALITY CASK ALES *

Welcome to the
NECTAR CASK CLUB
Here to make ale easy.

Casc Cub elps take the haslo out of cask

inagment,and helps you keep ale on the
in good condition.

Allyou need to dos.

o
B/ set upthe taps on your bar
between three and

hoose your beers - Nectar will make
recommendations,or we can choose a well
balanced bar for you.

©
‘Send your order and let Nectar help you keap.
your beer fresh and your pricing keen.

‘We will update the beers from time to time,

and et you know so you can choose alternatiies
andry newseasonalbeers. |+
D

Ready to set up your taps?
STARTHERE

[oE——

U]
<

SET UP
YOUR BAR
Choose your own casks

3

X3 4
;\%.}‘ 2
s (0):] 7

Nectar choose your
"2 casks foryou b
[ co_J]

(D)

Need some help?
o G o e i i et )

U]
o<

YOUR NECTAR ALE TAPS
c

‘onfirm your choices...

NEW TO NECTAR
STROUDBUDDING ORGANIC
PALE ALE CASK 2

= W
PLACE YOUR ORDER
You have 5 casks in your order...
w o vounprce
©  Londonrrigecask e
© oxsurnopmesacan enuss
©  stroudBudding rgenic Pae e Cask. ee0
O sucombacotcosk emss
© sosmsamacak enass
e
eneco

If you place your order now,
it will be delivered on...
28JUNE 2025

EDITORDER NQIGATLES

NEW TO NECTAR
STROUDBUDDING ORGANIC
PALE ALE CASK (©

'l
<

SET UP YOUR TAPS

Click each tap to select o change your beers

o 6 0
OO
©

stroud Budding Organic

Pale Ale Cask

B ) (oo )@

=y NEWTONECTAR

,ﬁ' DARK STARSKYLAB 0]
" lpAcasK

Order confirmation

Thank you for placing
your order.

The order will appear on
your account.

l{nrémmmﬂw‘rmﬁ

Order reference: 0123456789

-
estam L CLAIM YOUR

CASK CLUB T-SHIRT
CONTACT YOURREP >

U]
<

Stroud Buddin;
Organic Pale

Product code: LONOO7

Bottle size: ¥9Gall

Alcohol by volume: 41%

@ DO YOU KNOW.

creative
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CASE STUDY

Verve Health Group

A complete project, developing a brand identity for Verve Health
Group, creating a cohesive and professional visual presence
across both digital and print media.

From logo design and brand development to a brand-new
website showcasing the group’s healthcare services, every
element was designed to communicate trust, quality

and patient-focused care.

creative

The project also encompassed a range of printed marketing
materials, including brochures, leaflets and roller banners,
alongside social media advertising fo support awareness and
engagement. To further bring the brand to life, video content
was produced to document patients’ weight loss journeys,
incorporating bespoke motion graphics, animations and video
editing to create engaging, authentic stories that highlight the
patient experience and the impact of the group’s services.

I t’&

ver e

HEALTH GROUP

13



New brand creation for Verve Health Group

loss

medeorcreative
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New brand creation for Verve Health Group

Verve Health Group

Website design and development focused on showcasing Verve
Health Group’s services and commitment to high-quality, patient-
centred care. Key features included an interactive online assessment
and health checker, designed to improve user engagement and
successfully increase patient enquiries through the website.

Excotont EIEIEIEIE K Tustpiot

Wellness

tollfestyle management

© Wellbeing Consultation

(© Specialist Dietitian Support

© Mindful eating

© Very Low Calorie Diet (VLCD)

© specialist Clinical Psychology Support

Tellme more >

Proud o be partnered with

< e S Wi )Sumnephs‘

Aftercare packages

We offer a range of effective and sustainable plans, built around
your needs, providing you access to high quality treatment

‘and care you deserve.

jinical support

ost-surgery check-up

omprehensive nutritional blood monitoring

© Online or in-person appointment % 7~

Tellme more >
£¢ Verve provided information and support
wihen needed, as well as encouraging
and motivating me throughout my
weightloss journey.

Proud o be partnered with

Do B S it Psouns

Medicative weight loss

At Verve Health Group, our medical obesity experts
are dedicated to helping you achieve fast and
sustainable weight loss results without the worry of
increasing costs as your dosage changes.

Amisuitable? >

Proud to be partnered with..

e O i

E )sx Joseph's

medeorcreative

Weight loss surgery

Gastric Band

Health and Wellness Checker

At Verve Health Group our clinical team are experts in
delivering world class care for surgical patients.

Am suitable? >

<)

££ The Verve team have totally changed
v/ my lfe for the better, in all sorts of
y ways that | had never imagined. 33
) stlo

el

Not only leading healthier lives,
but much happier ones.

On average x% of our patients achieve a x% weight loss goal

Proud to be partnered with.

Nuffield suLis
Spire Healthcare W Health @ HOSRIAL

At Verve Health Group, we understand that the control of bodyweight is a
complex but largely genetic issue, and that losing weight can be extremely
difficult and demoralising. We can help with weight loss interventions and
provide transformational changes for peopl living with obesity.

How we support you -> Achieve your weight loss goals safely ’
with Verve Health Group %

oy

\ Comprehensive support for your
weight loss journey

Weight loss surger\y%, :

Experts in delivering world class'cafefor Su

Gastric Bypass (Roux-en-Y) | Sleeve Gastrectomy | Gastric Banding

Using Weight Loss
Medication to help gain
ealthier weigh

Medicationifor weight loss

Weight, loss intervention tailored for you

Meet the team at Verve Health Group

jew their exper

Transparent pricing structure

Enhanced Programme. Management Programme.

£395.00 £250.01

X

For further information on how the Verve Health Group surgery team can help you,
contact us on or email

Support us on inf



CASE STUDY
Ignite Live
Complete rebrand for an exciting new events company, including From branded apparel and prinfed communications to a dedicated
the creation of a distinctive identity to position Ignite Live as a website, each element worked together fo showcase Ignite Live's
professional, reliable partner for delivering high-quality event expertise, communicate its capabilities and create a consistent
production and technical support. brand experience.

e

ignite

IT Alternative logo designs
HEAR -
IT ignite IGNITE

£
IGNITE

/.

creative
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New brand creation for Ignite Live

ignitel

Home Whatwe do Ourwork Contact

medeorcreative
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New brand creation for Ignite Live 4 . . ’
. ) ¢ A d
® ° "

L . ®
&
: . Lo 2
[ L]
)
® - . (¥ % -
: e v ). O [
s B 2 L] e © :
o e ity it |gn|fe|;\/e b [ 3 G P [
. L ) o
(D e " L] L L ]
A . L - [
Your go to partner for oS . e e e * ®
technical eveht production ? e * bt L] o °® ® -
and audjo yisual suppert . /1 | Taking steps towards more o b e ® L 0 ;3 B
= \ b ; a
gy T N sustainable events . e*0 2s ° g B . .
p = : - 9 Y
¢ < M . & ® ® < L]
i l )\ \\ PN @ .- o &
LiEOWVN e : o*® e: °~ o ° o 4
ClL 8
T o o 1 e e ey When it comes o environmentl friendliness, we know the events industry ! oe" ® o e @ e ® & .
1o deliver epic events and actafions has some serious catching up fo do. With a collective confribution of up ‘ o *®
4 g e a e - e ° - L ]
1010% of worldwide emissions, our footprint s lrge! - o9+ 9
SyEEE & bochoo T o W & s -4 ® 0 ¢ *°® ¢ 0 o - &
e ‘ y et T« & ¥ & e
Who are Ignite Live? . T fowards a more sustainable way of operating i /, t'» @ @ - .
We're a dedicated team of " i e i @ @ ® e ®
events creafives, producers . D ] e /in@ fdo r @ © * o ®
e 20 Caring for our planet i ignitelive — o ©®
years of epic event delivery Bt wiat Brechictio = |* @ ® * & g o
under our belts. Equipment . Logistics . s 9 @ * o o ®
v cces o h e slcion ofnusyloding o bigges corbon emiver.Assuch, s e fis lce we ook * @ ®* = g o
" cquipment;the best camera, speaters, liht, contolers, 1o oprimise on any job, Weh good planing,local ™
! S o ot ek R w ® * & 4 @
bbb i el e n - | Your go to parfner * ° * @ o @
: Cabeioelh i bplariatacsts :
In person, online or et era o et ot i wrsrde ey e, ks, onr g v | . s o L . .
‘ et edrlislened et g b gyl tn s & or technica even'l- .k e o o o - -
i b ‘Weire lso very conscious about sourcing any rew equipment Caring for our people i - . * @ ®* o ™
SEDTERTIIITE SR | production and cecs s e st
s focorpnesve by o e ot 99Ky v s s e o m“ ’ | . . e 9 L ] - w
O S - e R ~ | audio visual support  © 2 4 L > @
; I —— Y e ; e o o g
nond — physical moraly on emosonely o do o et cb. < - o ®* @ o - ® = »
W sy sl o ity e i P . ™ - =
tosn, and we contiue o imest i he profesional . ; a - st = ® €
i n
‘ .

Message us B

We are also proud members of One Tree Plaried.
This means, for every project it Live comple,
5 new trees are planed!

3 Dt o e i | IO
L it, == 5 £2
e S

max every fime. i
V_ENNNTX

e [AS AN\~

info@ignitelive.co.uk
7\ AT VAN

In person, online or hybrid

i I e £
Trusted by some of the world's biggest

rands and event organisers to deliver

>ic events and activations

H " B Get in touch
ignifelive Sefintore

e e a parner o One Tree Planted

SEEE & boohoo T mmumaws W B i

- Gotintooch netom
ignitelive Sl R
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CASE STUDY 08

The Royal International Air Tattoo

Over a 10-year period, | worked on a wide range of printed and digital
communications for the Royal International Air Tattoo, helping maintain
and evolve its visual presence across multiple platforms. The work
included the design of annual airshow posters, promotional leaflets
and supporting marketing materials, alongside several iterations

of the event’s website and mobile app.

48 Sheet / Bus Shelter Advertising

THE ROYAL INTERNATIONAL

THE ROYAL INTERNATIONAL— \\ 17_18]uly2010 AIRTMTOO
AIR WTOQ ,j,‘,%\i“, \ \ RAF Fail'fOI'd 14-15 July 2007 RAF Fairford

e 2 Near Swindon

BAE SYSTEMS

Work completed at Redwing Design

medeorcreative



The Royal International Air Tattoo

A d

The website’s aim was to create a dynamic digital experience
that reflected the excitement and scale of one of the world’s
largest military airshows, while maintaining a consistent brand
identity and delivering clear, accessible information to help
visitors plan and enjoy their event experience.

THE WORLD'S
GREATEST AIRSHOW!

for everylover of win
i comers of the glabe,from the Battle of Bitaintothe -2

St Eall 156, 15. 20, 42. Now

AIRTATTOO LATEST

<SIOPGUN= l‘

~—MAVERICK="
R

LoReM |r| ill

RETURN

“Tho Royalntormational A Tattoo's
RAF Faiford wil throng with 160,000 o

‘agai with the thllng sights and sounds of
fromaloras and countries ofthe word,gath

DScovER | surmiokers

AIRSHOW
HIGHLIGHTS hit

TICKETS & PLAN
) vospraLiTy 8 Yourvisr 15

—
socateran ||~ anmrmo

Live from 2021 to 2023, the website was designed to showcase
event information, attractions and visitor experiences, while
providing a straightforward user journey for purchasing tickets

and browsing the online shop.

Online booking and shop

Airtattoo app

AR
Daswy 2018 w!

-
MAP

* | AIRCRAF]
O KEY TIMINGS

@News

i INFO
* ATTRACTIONS

1050 Biz Buddies

1045 Me Alexanders Trovling Show
1150 Peroct Vintoge

Bt Bucidies
1200 Mr Alexanders Troveling Show

e Bitz Budidios

-

OUR SHOP

FEATURED

3T

50COLLECTION

FRIDAY

SATURDAY

SUNDAY

Work completed at Redwing Interactive

50COLLECTION
FEATURED

Unisex AirTattoo
50th Anniversary T-Shirt-Navy

medeorcreative
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CASE STUDY 09

A d

Inter Hannover

The project involved the design and production of an annual report for
international insurance company Inter Hannover (a subsidiary of Hannover Re),
combining thoughtful document design with creative visual concepts.

The work included art direction and photography, bespoke origami creation
and the development of supporting printed communications, including
leaflets and brochures.

somewhat
digerent

Annual Report

Agency Key Personnel

inter hannover

inter hannover

Work completed at Redwing Design

medeorcreative 21



Inter Hannover Annual Report

A d

somewhat
diggerent

» O

| Jfe,
e ol

oy
y

T

‘,

Annual Report 2012

inter hannover

Work completed at Redwing Design

Company information

Contents

Highlights

Financial highlights for the year ended 31st December 2012

medeorcreative
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CASE STUDY

Foresters Inn Cottage

A complete brand identity for a holiday rental property, including bespoke
logo design and supporting printed collateral. This was complemented by
the design and development of a new website using the Wix website builder,
creating an inviting online presence to showcase the property, its features
and accommodation offering.

FORESTERS INN

COTTAGE

/.

creative
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Foresters Inn Cottage Guest Guide and Website

ERS INN

COTTAGE

Our aim s to provide people with
an excellent holiday experience
at an affordable price

A place to relax

Hightlights

medeorcreative
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CASE STUDY 11

St Paul’s Cathedral

Website design for two successful iterations of the St Paul’s Cathedral With such an extensive range of content, clear navigation and

website over a 10-year period, creating an engaging digital signposting played an important role in helping users find their way
experience that showcased the Cathedral’s history, collections and around the site. The work also included the creation of bespoke
visitor offering. Key features included integrated online ticketing, banner graphics fo promote upcoming events, exhibitions and
interactive page designs, eLearning content and comprehensive activities, ensuring the website remained visually engaging and
visitor information area. relevant throughout the year.

Pross Offcc Vacancies Poople® Contacts  FAQs  Shop RostaurantCafe  Sorvics Scheduls  News

X SCPAULS

CATHEDRAL
HISTORY &
COLLECTIONS

History Explore the Cathedral
Gatliectsl thetory, There are many different parts of the Cathedral for you to discover, from

Explore the Cathedral the underground Crypt to the Golden Gallery, 111 metres above London.

T

3 of the Cathedral
Just click on the areayourwant tovisit.

Arts Programme

History News

Walk the Cathedral Floor

<Back to Home

© rotovesfrdessipion

Today at the Cathedral

0730 | Matting

12:00 The Cathedral is open

0800 Eucharist

Today at the Cathedral View More >

g
5 O - W lw - -y 0730 Mattins
sightsecing
o [Chor Ernsons © i 0800 Eucharist

0830 Doors open for sightseeing
1230

Eucharist
1600 Last entry for sightseeing
17:00  Choral Evensong

BUY TICKETS
l Coming to St Paul

GETTING HERE

DONATE

Caring for t

: NS

©2014 CopyrigtThe Chpterof st Pasts catheinl () £ W

X StPAULS

CATHEDRAL

Work completed at Redwing Interactive

- B
-

SPAULS

ethedral History
Timeline

[
8=

SPAULS

medeorcreative
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CASE STUDY 12

A d

Yoonity

Developing events company Yoonity’s new brand identity through °
multiple applications including print, web, eNews (using Hubspot Yoonity

and MailChip), social media, video production/animation and

Two dynamic, industry leading
platforms for virtual events and
360° interactive experiences
with unrivalled support.

iconography. The work also extended to creating targeted Connect

marketing materials to promote Yoonity’s two key virtual event o e explore
products, Connect and Explore - helping to communicate their e

features, showcase their capabilities and strengthen their position
within the virtual events market.

Yoorty Yooty
connect. explore

“Two platforms forvirtual events and interactive experiences.

Products brochure

Yoonity o o Six reasons people are 9 o ) a o
connect . k=t a 2
Vil vt ltforn connect. choosing Connect... = @ ®

Aworld of virtually -
connected possibilities

Lucrn more obout the fecture of Connect,howyou con add o our
stondord tolsand nfintalyextand thef o your events!

o
. Yoonlty -, —— s N 2 - Create strong connections
S’fplc:rs ; j ¢ between you, your content
Anewworld of B o and your guests

immersion

B
e

Platform icons

& o =

Welcome Agenda 1 Main stage Experiences Attendees Chat Polls

medeorcreative




Yoonity website

The website played a central role in Yoonity’s marketing strategy,
providing a platform to showcase its services, technology and
capabilities. Designed and partially developed using Elementor Pro,
the project included bespoke page layouts, supporting imagery,
custom iconography and engaging page animations created in
Adobe Animate.
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360 interactive experiences.
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experienceis everything

EXPERIENCE
ISEVERYTHING.

Our platforms empower you to deliver exceptional
virtual events and experiences.

Getin touch for a chat

Beyond -/
the browser
into VR

explore-

360°interactive experiences

connect.

Virtual events platform

Experience is at the heart of
everything we do. Beyond the tech our
client engagement and personal
touches are unparalleled.
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Do you know we also create beautiful,

results driven websites? E

‘We design and develop digital experiences that
elevate your event and your brand.

‘We blend creativty. careful planning and innovative tech
o connect you with your chents

&

With User Experience ot the core, we create contert
managed websites that engage your audience and provide.
detailed analytics.

Ateam of experienced
creative designers, project
ndweb

manag
develops

Yoonity

Immerse your audience
in any setting
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CASE STUDY I‘(‘

Gloucestershire Airport

Website design and supporting branding for Gloucester Airport.

The focus was on creating a professional, user-friendly digital T ee—
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presence that clearly communicated the airport’s facilities, SRR B 8 Ploucen:

services and aviation offering. YOUR
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Work completed at Redwing Interactive
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CASE STUDY 14

Video editing & animation

Please contact me if you would like to see examples of various video and animation work.
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HEALTH GROUP

Your
weightloss
journey

Dan’s success story

vervehealthgroup.co.uk
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07772 384768
info@medeorcreative.com
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